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Draft Framework: Strategy 2022-25

Vision: UK grantmaking becomes more informed, effective and strategic

A key elerent of informed decision-making is data on
the grantmaking picture. In order to paint this picture
we need to increase the amount of data available,
including filling in gaps in key funders. We need to
improve the quality, timeliness and depth of the data,
including more categories to support the data to be
better understood and used.

More money is going to
where it is needed most to
support communities and
good causes through more
informed understanding of

the grantmaking picture
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In order for the data to inforrm decision-making, we need to
increase people's ability to use the data. This requires
improving skills and confidence to use the data effectively,
making it easier to access and use, and inspire people in
how it can be used. We need to permanently transform
how data is seen, used and positioned across
organisations, and advocate for supportive policies.
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Values running throughout: Purposeful, Open, Curious, Collaborative, Inclusive
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